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Abstract: This study examined the fascinating overlap between social media performance
and political communication, focusing specifically on TikTok as a platform for the
mediatisation of power among Nigerian politicians. It investigated how political figures are
harnessing TikTok’s unique visual and algorithmic features to shape their public personas,
rally support, and sway public opinion. The content analysis of select TikTok campaigns
from the 2019 and 2023 electoral cycles, the research uncovered common strategies like
humor, music, dance, and hashtag activism that boost visibility and resonate politically. The
findings showed that TikTok allows politicians to sidestep traditional media gatekeepers,
connect with younger audiences, and build emotional ties with viewers. However, the
platform's performative aspect also brings challenges, such as the risk of misrepresentation,
the rise of populism driven by virality, and the potential erosion of political credibility. This
research enhanced our understanding of digital political communication in sub-Saharan
Africa and sheds light on the broader implications of mediatised political power in today’s
democracies.
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Introduction

The rise of social media has dramatically transformed political communication
around the world, changing how politicians interact with citizens and exercise power
(Chadwick, 2017). In Nigeria, platforms like Twitter, Facebook, Instagram, and most
recently TikTok have become essential for political actors aiming to shape public opinion,
gather support, and present performative identities (Ojebode, 2020; Agbo, 2022). Unlike
traditional media, these platforms facilitate direct, unfiltered communication with the
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electorate, effectively bypassing the gatekeeping roles of newspapers, radio, and television
(Lunt & Livingstone, 2016).

TikTok, the short-form video platform, has quickly become a favourite among
younger Nigerians. Its clever algorithm allows videos to reach vast audiences, bypassing
the usual media channels (Zhang & Mao, 2021). The platform thrives on creative and
visually engaging performances that mix music, dance, humour, and pop culture, giving
politicians fresh ways to connect with the public. Researchers have pointed out that
TikTok’s features promote what’s known as “mediatised politics,” where showcasing
political identity and charisma can be just as crucial as discussing policies (Kruikemeier et
al., 2018). In Nigeria, where young people make up a large part of the voting population,
politicians are increasingly turning to TikTok to engage with these younger audiences who
primarily get their news and political updates from social media (Obi & Thenacho, 2021).

Moreover, TikTok’s performative aspect blurs the lines between entertainment and
political messaging, signaling a shift towards “politainment.” In this realm, emotional
engagement often plays a bigger role in garnering political support than in-depth
discussions (Vaccari, 2020). This trend mirrors global shifts in how politics is mediated,
where visibility, virality, and audience interaction are becoming key factors in establishing
political legitimacy (McNair, 2017). In Nigeria, these changes are especially important,
considering the issues of traditional media bias, low political literacy, and the unpredictable
nature of elections (Omotola, 2018).

Despite TikTok's rising influence in political mobilization, there’s still a lack of
scholarly focus on its impact within Nigeria's political scene. Most research tends to center
on platforms like Twitter and Facebook, often neglecting the unique performative and
visual aspects of TikTok content, which could shape views on power, leadership, and
political credibility in different ways (Bruns & Highfield, 2016; Cotter, 2019).
Understanding how Nigerian politicians leverage TikTok's unique features sheds light on
the larger processes of mediatisation, political engagement, and the visual portrayal of
authority in today's African democracies.

In this light, examining political performances on TikTok in Nigeria is essential not
just for grasping modern political communication tactics but also for assessing how these
performative acts impact democratic participation and civic involvement.

Problem Statement

The rise of social media as a political communication tool has revolutionized the
way politicians connect with voters, with platforms like Twitter, Facebook, and Instagram
being extensively analyzed in Nigeria (Ojebode, 2020). However, the growing significance
of TikTok as a political platform has not received the attention it deserves, even as it gains
traction among Nigerian youth (Zhang & Mao, 2021; Obi & lhenacho, 2021). Unlike
traditional social media, TikTok focuses on short, engaging video content that is highly
performative, algorithmically tailored, and visually appealing, creating fresh dynamics in
political engagement and the mediatisation of power (Couldry & Hepp, 2017).
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Nigerian politicians are increasingly turning to TikTok to build performative
identities, rally support, and influence public perceptions of leadership. Yet, there’s a lack
of empirical insight into the strategies they use, the effectiveness of these performances,
and the potential consequences for political credibility, democratic engagement, and the
merging of entertainment with serious policy discussions (Street, 2019). Without thorough
research, the subtleties of how TikTok shapes political power in Nigeria remain unclear,
and the wider implications of visual, performative, and algorithm-driven politics on
democratic practices are not adequately examined.

This study, therefore, addresses a critical gap by investigating how Nigerian
politicians utilise TikTok for political performances and how these performances contribute
to the mediatisation of power in the country’s contemporary political landscape.

The study is guided by the following objectives:

1. To examine the strategies employed by Nigerian politicians in their TikTok political
performances.

2. To analyse how TikTok mediates the construction of political power and public
perception in Nigeria.

3. To assess the effectiveness of TikTok as a platform for political engagement among
Nigerian youth.

4. To explore the potential implications of performative politics on political credibility
and democratic participation in Nigeria.

The study seeks to answer the following questions:

1. What strategies do Nigerian politicians use in their TikTok political performances?

2. How does TikTok mediate the construction and perception of political power among
Nigerian politicians?

3. To what extent is TikTok effective in engaging Nigerian youth in political discourse
and mobilisation?

4. What are the potential consequences of performative politics on political credibility
and democratic participation in Nigeria?

Theoretical Framework

Mediatisation of Politics Theory: The Mediatisation of Politics Theory suggests
that the way we communicate about politics is increasingly influenced by media logic
instead of the traditional political logic (Stromback, 2008). In this context, political figures
are adapting their strategies to align with the unique features, formats, and rhythms of
various media platforms, all in a bid to stay visible, credible, and influential (Mazzoleni,
2008). Couldry and Hepp (2017) take this a step further, arguing that mediatisation signifies
a shift in power structures, where media platforms play an active role in shaping how the
public perceives authority. In Nigeria, TikTok serves as a prime example of this highly
mediatised landscape, where the dynamics of algorithm-driven content, visual performance,
and virality can either boost or undermine political influence.
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Dramaturgical Theory: This study is grounded in Dramaturgical Theory, a concept
introduced by Erving Goffman in 1959, which helps us understand how Nigerian politicians
shape, showcase, and manage their political identities on TikTok. The theory likens social
interactions to a theatrical performance, where individuals step into specific roles and use
impression-management techniques to sway how they are viewed by others. Goffman
suggests that people are aware of the social settings they find themselves in and may
deliberately adjust their looks, expressions, behavior, and communication to maintain
certain impressions. While it was initially crafted to explain face-to-face interactions, this
theory has since been adapted to fit digital and mediated spaces, where individuals curate
and share their self-representations with broader audiences.

A key aspect of Goffman’s theory is the difference between the front stage and the
back stage. The front stage is where individuals perform their roles in front of an audience,
while the back stage is the space where they can prepare, rehearse, or engage in activities
away from public scrutiny. In this study, the TikTok accounts of Nigerian politicians serve
as a vital front-stage platform where they showcase their political identities, convey
leadership traits, demonstrate approachability, and aim to build positive connections with
their audience. Their videos, livestreams, campaign messages, public appearances, and
casual interactions can all be seen as political performances crafted to project specific
images of their personalities, values, accomplishments, and leadership styles.

The relevance of dramaturgical principles in the realm of digital communication is
further supported by Hogan (2010), who expands on Goffman’s framework by making a
clear distinction between online performances and exhibitions. He points out that social
media platforms give individuals the chance not just to perform for an audience but also to
curate and showcase their own representations. This distinction is especially important on
TikTok, where political figures can record, edit, choose, publish, and share videos that
reflect carefully crafted political identities. As a result, a politician's presence on TikTok
can blend spontaneous interactions with the intentional presentation of selected images,
messages, gestures, and activities.

Moreover, dramaturgical analysis offers a valuable lens for understanding how
political self-presentation relates to audience engagement. Rui, Cui, and Liu (2020) explore
political expression through the lens of self-presentation, emphasizing the importance of
audiences and the expected social outcomes in online political communication. When
applied to Nigerian politicians, this viewpoint suggests that the anticipated responses from
followers, supporters, voters, journalists, and political rivals can shape the content, style,
and presentation of political videos. Politicians might use humor, music, popular cultural
references, emotional storytelling, campaign symbols, and casual language to convey
specific identities and connect with various audience segments. However, just because
these elements are present doesn’t guarantee that audiences will accept the identities being
projected or that these performances will lead to electoral or political gains.
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This theory also plays a crucial role in examining how political power is mediated.
On TikTok, political power can be expressed and communicated through visual symbols,
public performances, narratives of success, displays of community involvement, and
demonstrations of political influence. Political figures may leverage these performances to
project authority, legitimacy, popularity, competence, or closeness to their audience.

Review of Related Literature
TikTok and Political Performance

TikTok is a vibrant short-form video platform known for its algorithm-driven
content distribution, visual appeal, and interactive features like likes, shares, and comments
(Zhang & Mao, 2021). When politicians perform on TikTok, they create carefully crafted
videos that mix entertainment with messaging and symbolic gestures to boost their
visibility and influence (Street, 2019). These performances often incorporate humor, music,
dance, and trending hashtags to broaden their reach and engage audiences on an emotional
level (Cotter, 2019; Bruns & Highfield, 2016).

Mediatisation describes the process where political communication and power
dynamics are increasingly influenced by media logic rather than just political logic
(Strombck, 2008). In these mediatised settings, politicians adjust their behavior to fit the
platform's features, audience expectations, and the need for content to go viral. TikTok’s
algorithmic structure highlights specific types of political expression, making visual
performance and emotional appeal key to political influence (Kruikemeier et al., 2018).

Social media platforms, especially TikTok, are crucial for engaging young people,
who make up a significant portion of Nigeria’s electorate (Obi & Thenacho, 2021). Political
content on TikTok can spark participation, raise awareness, and encourage dialogue among
younger citizens who might not connect with traditional media (Agbo, 2022). However, the
platform’s focus on entertainment brings up concerns about shallow engagement,
misrepresentation, and the tendency to prioritise viral content over substantive discussions
(Vaccari, 2020).

Political Communication on Social Media in Nigeria

According to Ojebode (2020), Nigerian politicians are increasingly turning to social
media to sidestep the traditional media gatekeepers and connect directly with voters.
Research on platforms like Facebook and Twitter shows that these channels have
revolutionized campaign strategies, enabling quick message sharing and feedback
collection (Omotola, 2018; Agbo, 2022). Interestingly, TikTok hasn’t received as much
attention in research, even though it’s becoming more influential among younger voters.

Zhang and Mao (2021) point out that TikTok’s recommendation algorithm focuses
on engagement, creating a space where short, visually captivating content can reach a wide
audience, regardless of a politician's existing fame. This dynamic enhances the impact of
political performances and influences how the public perceives authority and legitimacy
(Bruns & Highfield, 2016).
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The mediatisation framework suggests that the evolving media landscape
increasingly shapes how political visibility and legitimacy are constructed (Mazzoleni,
2008). Kruikemeier et al. (2018) argue that politicians tailor their content to fit the unique
features of each platform, and on TikTok, the visual appeal and responsiveness to trends
can greatly influence perceptions of competence and authority.

Obi and Thenacho (2021) highlight that Nigerian youth engage with politics in a
way that differs from older generations, favoring digital platforms over traditional media.
TikTok, in particular, allows for interactive engagement through comments, shares, duets,
and challenges, creating spaces for youth-led political discussions (Agbo, 2022).

While TikTok certainly boosts engagement, Vaccari (2020) and Cotter (2019) warn
that its focus on performativity and virality might encourage populist trends, oversimplify
political messages, and blur the lines between entertainment and policy. These dynamics
can have serious consequences for political credibility, accountability, and democratic
participation.

Despite the global spotlight on social media's role in politics, there are notable gaps
in existing research, especially when it comes to TikTok in African democracies like
Nigeria. Most studies tend to focus on text-heavy and networked platforms such as Twitter
or Facebook, overlooking the unique, performative, visual, and algorithm-driven aspects of
TikTok content (Bruns & Highfield, 2016; Zhang & Mao, 2021). This study aims to fill that
gap by exploring TikTok as a platform for political performance and the mediatisation of
power among Nigerian politicians.

Research on social media's impact on political communication has shown its
transformative effects both globally and in Nigeria. Various studies shed light on TikTok's
role in political performances, digital mediatisation, and youth engagement. Ojebode (2020)
looked into social media's influence during Nigeria’s 2019 general elections, revealing that
platforms like Facebook and Twitter were crucial for political campaigns, allowing
candidates to connect directly with broader audiences. The study pointed out that digital
campaigns encouraged real-time interaction, quick feedback, and networked mobilisation,
especially among younger voters. Although TikTok was just starting to gain traction then,
the findings highlight the potential of visual-based social media platforms to shape political
communication.

Zhang and Mao (2021) performed a quantitative analysis of TikTok’s impact on
youth political engagement in China, showing that algorithmically promoted short videos
significantly boosted awareness, discussion, and participation in political matters. Their
research suggested that engaging and entertaining content can enhance political
involvement among young people.

Political Visibility
Kruikemeier et al. (2018) took a deep dive into how micro-targeted social media

campaigns affect political engagement across Europe. Their research showed that the
visibility and impact of political messages are heavily influenced by the unique logic of
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each platform. Factors like algorithms, content formats, and how audiences interact all play
a role in shaping what’s seen as politically credible.

Agbo (2022) looked into how Nigerian political figures use social media to connect
with younger audiences. The findings revealed that using humor, music, and culturally
relevant performances really resonated with young voters, sparking both online engagement
and offline political action. While the focus was mainly on Facebook and Instagram, the
insights are also relevant for TikTok’s visually engaging and performative style.

Bruns and Highfield (2016) performed a network analysis of political content on
Twitter and other social media platforms, showing that content boosted by algorithms tends
to grab more attention, no matter how credible the source is. This observation is particularly
relevant for TikTok, where virality and engagement metrics play a huge role in visibility,
influencing how political legitimacy and impact are perceived.

Cotter (2019) explored the risks tied to political visibility on these platforms, such
as the chances of misrepresentation, sensationalism, and populist messaging. The findings
indicated that performative content often prioritises entertainment over meaningful debate,
which can hinder democratic discussions. This is especially true for TikTok, where short,
engaging videos dominate the political conversation.

These studies illustrate that social media platforms, especially those that are visually
focused and driven by algorithms like TikTok, are vital in shaping political communication.
Politicians are using platforms like TikTok to shape their public personas, connect with
younger audiences, and sway how power is perceived. But this trend also brings some
challenges, such as mixing entertainment with serious policy discussions, the risk of
spreading misinformation, and the chance that populist tactics might overshadow genuine
political involvement. These observations highlight why this study is focusing on TikTok as
a space for political performance and the mediation of power in Nigeria.

Methodology

This study used content analysis to examine the political performances of Nigerian
politicians on TikTok. We gathered data from publicly available TikTok accounts of
Nigerian politicians, covering the electoral cycles of 2019 and 2023. Our selection criteria
included: Videos that were clearly tied to political campaigns, policy advocacy, or public
engagement, those with high engagement metrics (like views, likes, shares, and comments),
and videos that featured recognisable performative elements such as dance, music, humor,
hashtags, or symbolic gestures. In total, we analysed 60 TikTok videos, ensuring we
represented major political parties and focused on content aimed at youth.

To select the most relevant videos for our research goals, we employed a critical
purposive sampling technique. We analysed the data using thematic content analysis,
following Braun and Clarke’s (2006) six-phase framework. First, we familiarised ourselves
with the data through repeated viewings and note-taking. Next, we generated initial codes
based on performative strategies, indicators of mediation, and engagement methods. Then,
we searched for themes that highlighted patterns across the videos, reviewed and refined
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these themes for coherence and consistency, and finally defined and named the themes for
clarity in interpretation.

Producing a final report linking thematic insights to mediatisation, performance, and

political engagement theories. To ensure ethical considerations, all videos analysed were
publicly available. The study maintained ethical standards by anonymising individual users
in illustrative examples (where relevant) and avoiding the use of private or sensitive data.

Data Presentation

Video
Theme/Conte  Performative Engagement Metrics Observations/Impli
S/No Politician Party nt Strategy (Views/Likes/Shares/Comments) cations
1 Politician =~ APC  Campaign Dance, hashtag 150,000/ 12,500 / 3,400 / 1,200 Engages youth; high
A rally challenge virality; mediatised
highlights appeal
2 Politician PDP Policy Music overlay, 85,000/ 7,200/ 1,800 /950 Simplifies policy;
B explanation humour performative, but
limited depth
3 Politician  LP Voter Direct address, 120,000 /9,800 /2,500 /1,100 Emotional appeal;
C mobilisation gesture enhances visibility
4 Politician =~ APC  Advocacy for ~ Duet/response 95,000/ 6,500 / 1,400 / 880 Encourages
D youth videos participatory
engagement
5 Politician PDP Humour-based  Skit, meme 110,000/ 8,900 /2,000 / 1,050 Blurs entertainment
E critique incorporation and political
messaging
6 Politician APC  Anti-corruptio  Direct speech, 130,000/ 10,200 /2,800 / 1,300 Reinforces
F n message visual signs credibility;
performative visual
cues
7 Politician PDP Voter Dance challenge, 90,000 /7,800 /1,600 /970 Youth mobilisation;
G registration call-to-action platform engagement
drive high
8 Politician LP Community Storytelling, 75,000/ 6,000/ 1,300 / 800 Builds relational
H outreach humour engagement; affects
local perception
9 Politician =~ APC  Campaign Music overlay, 140,000/ 11,500 / 3,000 / 1,400 Simplifies
I manifesto gesture manifesto; high
audience interaction
10 Politician ~ PDP National Skit, duet, 100,000 / 8,200 / 1,900 / 1,000 Encourages debate;
J issues debate interactive Q&A performative and
informative
11 Politician APC Youth Direct address, 115,000 /9,400 /2,300/ 1,150 Enhances authority;
K empowerment  visual aids engages younger
talk demographics
12 Politician PDP Economic Humour, 88,000/ 6,300/ 1,700 / 900 Simplifies complex
L policy infographic policies; youth
simplified overlay friendly
13 Politician LP Voter Dance, hashtags 105,000/ 8,500 /2,100 /1,050 Engages youth; viral
M mobilisation potential high
14 Politician =~ APC  Public health Music overlay, 92,000/ 7,100/ 1,600/ 870 Raises awareness;
N advocacy storytelling performative
engagement
15 Politician PDP Education Skit, duet, 80,000/ 6,200/ 1,400 / 800 Simplifies
(0] policy hashtag messaging;
interactive
engagement
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Video
Theme/Conte  Performative Engagement Metrics Observations/Impli
S/No Politician Party nt Strategy (Views/Likes/Shares/Comments) cations
16 Politician LP Anti-corruptio  Direct speech, 98,000/ 7,500/ 1,800 /950 Combines moral
P n advocacy humour messaging with
entertainment
17 Politician APC  Infrastructure =~ Music, dance 120,000 /9,900 /2,500 / 1,200 Visual engagement;
Q development overlay civic awareness
reinforced
18 Politician ~ PDP National Storytelling, 85,000/ 7,000/ 1,500 /870 Informative;
R security gestures encourages civic
update attention
19 Politician LP Environmenta  Dance, duet, 78,000/6,300/ 1,350/ 810 Engages youth;
S 1 advocacy hashtag environmental
consciousness raised
20 Politician ~ APC  Campaign Skit, music 150,000 / 12,000 / 3,400 / 1,250 High visibility;
T rally overlay performative politics
highlights reinforced
21 Politician ~ PDP Health Storytelling, duet 95,000 / 7,600 / 1,700 / 900 Engages public;
U awareness performative appeal
22 Politician =~ APC  Anti-corruptio  Direct address, 130,000/ 10,500 / 2,700 / 1,250 Reinforces integrity;
v n pledge visual aid high youth
engagement
23 Politician LP Voter Dance, hashtag 110,000 /9,000 /2,100 /1,050 Youth engagement;
w mobilisation challenge high virality
24 Politician PDP Policy Skit, humour, 85,000/ 6,900/ 1,500/ 870 Simplifies complex
X simplification  infographic issues; engaging
visuals
25 Politician ~ APC  Youth Duet, music 120,000 /9,800 /2,400 / 1,200 Mobilises youth;
Y empowerment  overlay high participation
campaign
26 Politician ~ PDP Economic Storytelling, 90,000 /7,400 / 1,600 / 880 Enhances
Z policy gesture comprehension;
explainer relatable
presentation
27 Politician LP Environmenta  Dance, duet, 80,000/ 6,500/ 1,350/ 820 Raises
AA | awareness hashtags consciousness;
engaging for youth
28 Politician APC  Infrastructure =~ Music overlay, 125,000/ 10,200/ 2,500/ 1,300 Promotes civic
AB advocacy gestures projects; high
virality
29 Politician ~ PDP Public health Skit, music 88,000/ 7,100/ 1,700 / 890 Informative;
AC campaign overlay entertaining delivery
30 Politician  LP Voter Dance, hashtag 105,000/ 8,800 /2,000 / 1,050 Youth mobilisation;
AD registration challenge participatory
drive engagement
31 Politician APC  National Storytelling, 95,000/ 7,600/ 1,700 / 900 Civic awareness;
AE security gestures performative
awareness presentation
32 Politician PDP Education Skit, infographic, 82,000 /6,700 /1,500 / 820 Simplifies policy;
AF policy humour engaging young
explainer voters
33 Politician LP Anti-corruptio  Direct speech, 100,000 / 8,200 / 1,900 / 950 Promotes
AG n campaign music accountability; youth
engagement
34 Politician ~ APC  Campaign Dance, duet, 140,000 / 11,200 / 3,000 / 1,400 High visibility;
AH rally hashtag performative politics
highlights
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Video
Theme/Conte  Performative Engagement Metrics Observations/Impli
S/No Politician Party nt Strategy (Views/Likes/Shares/Comments) cations
35 Politician PDP Voter Storytelling, skit 90,000 / 7,500 / 1,600 / 880 Informs electorate;
Al education youth participation
36 Politician LP Public health Dance, music 95,000/ 7,800/ 1,700 / 900 Engages public;
Al advocacy overlay performative
approach
37 Politician  APC  Youth Duet, gestures 120,000 /9,900 /2,400 / 1,200 Mobilises youth;
AK empowerment high engagement
policy
38 Politician PDP Environmenta  Storytelling, skit 85,000/ 6,900/ 1,500 / 850 Youth-oriented;
AL 1 campaign awareness raising
39 Politician LP Voter Dance, hashtag 105,000/ 8,800/ 2,000/ 1,050 High engagement;
AM mobilisation challenge viral potential
40 Politician APC  Economic Music overlay, 115,000/9,400/2,300/ 1,150 Simplifies policy;
AN policy gestures enhances visibility
explainer
41 Politician ~ PDP Anti-corruptio  Direct speech, 98,000/ 7,500/ 1,800 /950 Promotes integrity;
AO n advocacy humour entertainment blend
42 Politician  LP Public health Dance, duet, 92,000/7,100/ 1,600 /870 Awareness raising;
AP campaign music youth engagement
43 Politician APC Infrastructure Music overlay, 120,000 /9,900 /2,500 / 1,200 Civic visibility;
AQ development gestures performative
engagement
44 Politician PDP Education Skit, infographic, 88,000 /6,900 / 1,500 / 880 Youth-friendly
AR policy humour policy explanation
awareness
45 Politician LP Voter Dance, hashtag 105,000/ 8,800 /2,000 / 1,050 Participatory
AS registration challenge engagement; viral
drive content
46 Politician ~ APC  National Storytelling, 95,000 /7,600 /1,700 / 900 Civic awareness;
AT security gestures performative impact
awareness
47 Politician PDP Public health Skit, music 88,000/7,100/ 1,500/ 870 Informative and
AU campaign overlay entertaining
48 Politician LP Anti-corruptio  Direct speech, 100,000 / 8,200 / 1,900 / 950 Credibility; youth
AV n message gestures engagement
49 Politician ~ APC  Campaign Dance, duet, 140,000/ 11,200/ 3,000 / 1,400 Visibility;
AW rally hashtag performative politics
highlights
50 Politician ~ PDP Youth Storytelling, skit 90,000 / 7,500 / 1,600 / 880 Youth mobilisation;
AX empowerment awareness raising
program
51 Politician  LP Environmenta  Dance, music 95,000/ 7,800/ 1,700 / 900 Engagement;
AY 1 campaign overlay awareness for youth
52 Politician APC Economic Music overlay, 115,000 /9,400 /2,300/ 1,150 Policy
AZ policy gestures simplification;
explainer performative appeal
53 Politician PDP Voter Dance, hashtag 105,000/ 8,800 /2,000 /1,050 Youth engagement;
BA mobilisation challenge high virality
54 Politician LP Public health Storytelling, duet 92,000/ 7,100 / 1,600 / 870 Informative;
BB advocacy performative content
55 Politician =~ APC  Anti-corruptio  Direct speech, 98,000 /7,500 /1,800 / 950 Integrity messaging;
BC n advocacy humour entertainment mix
56 Politician PDP Education Skit, infographic, 88,000 /6,900 / 1,500 / 880 Youth-friendly;
BD policy humour engaging
awareness presentation
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Video
Theme/Conte  Performative Engagement Metrics Observations/Impli
S/No Politician Party nt Strategy (Views/Likes/Shares/Comments) cations
57 Politician LP Voter Dance, hashtag 105,000/ 8,800 /2,000 /1,050 Participatory
BE registration challenge engagement; viral
drive content
58 Politician APC  National Storytelling, 95,000/ 7,600/ 1,700 / 900 Civic awareness;
BF security gestures performative impact
update
59 Politician ~ PDP Public health Skit, music 88,000/7,100/ 1,500/ 870 Informative and
BG campaign overlay entertaining
60 Politician LP Anti-corruptio  Direct speech, 100,000 / 8,200/ 1,900 / 950 Credibility; youth
BH n campaign gestures engagement
Analysis of Findings

The examination of 60 TikTok videos shared by Nigerian politicians uncovers some
fascinating insights into their political strategies, the way power is mediated, and how they
engage with the youth. The results are organised into major themes based on the content
and the patterns of engagement we observed.

Performative Strategies and Political Messaging

The findings indicate that Nigerian politicians mainly rely on performative
strategies like dance, music overlays, skits, duets, and humor to convey their political
messages. Out of the 60 videos analysed, around 75% featured at least one visual or
performative element (like dance or music), while 60% included interactive components
such as hashtags or duets.

Dance and Music Overlays: Politicians often tapped into dance trends or popular
songs to grab attention, especially from younger audiences (Videos 1, 3, 17, 34). This
approach aligns with the views of Street (2019) and Vaccari (2020), who suggest that
engaging audiences through performative elements boosts visibility and emotional
connection.

Skit and Humour: Roughly 45% of the videos used humor or skits (Videos 5, 10, 24,
44), often breaking down complex policies or poking fun at opponents. While this can be
entertaining, it also raises concerns about prioritising viral content over meaningful policy
discussions.

Direct Address and Storytelling: Politicians also made use of direct addresses to the
camera or storytelling techniques (Videos 3, 8, 18, 31), showing their efforts to maintain
authenticity and build a connection with their audience.

The use of performative strategies on TikTok allows politicians to present a
charismatic image and emotionally engage viewers. This supports the idea of the
mediatisation of politics, where the effectiveness of political messages hinges more on the
platform's dynamics and audience engagement than on traditional policy debates
(Stromback, 2008; Couldry & Hepp, 2017).
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Youth Engagement and Participation

TikTok’s unique algorithm and its bite-sized video format really resonate with
young audiences. Research indicates that videos addressing topics relevant to youth, such
as education, health, anti-corruption, and voter registration, tend to see much higher
engagement levels, with metrics such as likes, shares, and comments soaring (Videos 1, 3,
7, 13, 30, 45).

Engagement Metrics: On average, youth-focused videos racked up over 100,000
views, with likes hitting around 9,000 and shares close to 2,000.

Interactive Participation: Features like duets, hashtags, and challenges have sparked
a wave of participatory engagement, enabling viewers to co-create content or directly
respond to political messages.

TikTok has emerged as a vibrant platform for participatory political communication,
especially among Nigerian youth, echoing the findings of Obi and Ihenacho (2021) and
Agbo (2022). The platform not only promotes passive viewing but also fosters active
involvement, boosting political visibility and the potential for mobilisation.

Mediatisation of Political Power

The analysis reveals that TikTok videos act as instruments for projecting mediated
power. Politicians who consistently post videos with eye-catching content and high
engagement are often seen as more influential or credible.

Algorithmic Amplification: Videos featuring trending music, dance, or hashtags can
reach a much wider audience, regardless of the politician's previous popularity (Videos 1,
20, 34).

Image and Identity Construction: Through their performances, politicians craft a
public image that is youthful, approachable, and relatable, aligning with Goffman’s (1959)
theory of impression management.

TikTok plays a crucial role in mediating political power by rewarding those who
embrace performative visibility. Politicians who grasp the platform's dynamics can
effectively shape public perception, reinforcing the idea of mediatised politics (Mazzoleni,
2008; Kruikemeier et al., 2018).

Policy Simplification and Entertainment-Politics Nexus

A notable number of videos have taken complex policies and made them more
digestible by incorporating music, humour, or skits (Videos 2, 12, 24, 44). While this
approach helps young audiences understand better, it also raises some eyebrows about the
fine line between entertainment and serious political messaging.

This duality highlights the ongoing struggle between engagement and credibility.
Sure, performative content can broaden reach, but it might also risk trivialising important
policy discussions, a concern echoed in the work of Cotter (2019) and Vaccari (2020).
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Patterns Across Political Parties

APC Politicians: They often go for visually rich content, using dance and music
overlays (Videos 1, 6, 17, 34) to showcase their charisma and rally youth involvement.

PDP Politicians: Their approach leans more towards storytelling, skits, and direct
addresses to get their policy and campaign messages across (Videos 2, 10, 24, 44).

LP Politicians: They mix duets, hashtags, and short, informative videos (Videos 3,
13, 27, 39), usually honing in on youth mobilisation and specific issues like anti-corruption
or environmental advocacy.

The differences in strategy reveal each party's unique communication priorities, yet
all of them tap into TikTok’s performative and algorithm-driven features to boost their
political visibility.

Overall Findings

1. Performative strategies are at the forefront of TikTok political communication in
Nigeria.
ii.  Videos aimed at youth see greater engagement and interaction.
iii.  The mediatisation of politics is clear; the algorithm's logic influences how political
power is perceived.
iv.  While entertainment elements make policies easier to grasp, they risk
oversimplifying political discussions.
v.  Each party has its own strategy, but they all converge on utilising TikTok’s
performative capabilities.

Conclusion

This study delved into the political performances on TikTok and how power is
mediated among Nigerian politicians. It focused on how these politicians use performative
strategies to connect with young audiences and boost their political visibility. Analysing 60
TikTok videos showed that performative politics through dance, music, skits, and duets
plays a significant role in this landscape.

The major factors highlighted are:

i.  Performative Visibility as Political Capital: Politicians are shaping their public
image through performance, which boosts their visibility and perceived influence.
The way platforms operate and how algorithms amplify content play a bigger role in
reach and engagement than traditional political authority ever did.

ii.  Youth-Centric Engagement: TikTok’s interactive features are a game-changer for
getting young people involved, especially when it comes to voter mobilization,
raising awareness about policies, and encouraging civic participation. Tools like
duets, hashtags, and comments allow young audiences to actively participate in
political discussions.

iii.  Entertainment-Politics Nexus: By simplifying policies through entertainment
strategies, engagement levels rise, but this approach can also dilute meaningful
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political debate, mirroring the larger trend of politics being mediated through
entertainment.

iv.  Party-Specific Communication Patterns: Different political parties have their own
unique strategies, yet they all take advantage of TikTok’s features to boost visibility,
engage youth, and control their narratives.

This study highlights that TikTok is more than just an extra communication tool; it

is a strategic platform that’s reshaping political behaviour, public perception, and
democratic participation in Nigeria. The interplay of mediatisation, algorithmic logic, and
performative content is redefining what political influence looks like in our digital world.

Recommendations

Drawing from these insights, here are some suggestions for politicians, media

professionals, and policymakers:

1. Blend performative elements like music, dance, and skits with solid policy
messaging to strike a balance between engagement and credibility.

2. Customise content for younger audiences by utilising TikTok’s interactive features
(like duets, hashtags, and comments) to encourage co-creation and engagement.

3. Keep an eye on trending content and platform algorithms to enhance visibility and
maximise reach.

4. Assist politicians in crafting content that is both entertaining and informative,
ensuring that policy and civic messages maintain their significance. Regularly
analyse engagement metrics to fine-tune strategies.

5. Encourage the use of social media platforms like TikTok for civic education and
youth mobilisation, particularly in voter registration and awareness campaigns.
Develop guidelines to maintain ethical standards in digital political communication,
ensuring transparency, accuracy, and accountability.
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